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Abstract

This paper aims to discuss Taiwan’ s online shopping market with a focus on
consumer behavior and online corporate strategies. An online shopping market survey
was conducted in Taiwan, to analyze consumer usage of online shopping and examine
methods that companies use to attract customers

Taiwan’ s online shopping market has been growing rapidly in recent years. The
Institute for Information Technology predicts that Taiwan’ s e—commerce market size
will surpass one trillion Taiwan dollars in 2015. Currently, Taiwan’ s online
shopping strategies can be divided into two trends. The first trend incorporates
application usage, given the popularity of smartphone use in Taiwan. Companies
eagerly develop applications to promote online shopping experience for consumers,
including the ability to pay securely and share feedback online. The second trend
uses the power of social media as Taiwanese consumers commonly use the internet to
obtain information regarding products, according to the survey. Therefore, social
media, such as LINE and Facebook, has been used to advertise products, provide links
to product sites and online shops, and arrange for group purchases. Multiple
strategies can be implemented via social media to improve online experience for
consumers.

Lastly, the future of Taiwan’ s online shopping market will be explored and

predicted.
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